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Our vision
Our vision is a world where families, in all their 
diversity, are places of safety and care for all members, 
from the littlest to the elders.

Our founding purpose
We exist to promote the prevention and alleviation 
of domestic, family and workplace violence and its 
impacts.  

Our strategy 
Australia’s CEO Challenge harnesses the power of 
corporate Australia to work together for a world free 
from domestic and family violence. 

We do this in two ways:
We create partnerships between businesses and •	
refuges to better support women and children 
fleeing violent homes, and;
We educate CEO’s and their people to recognise •	
and respond to domestic, family and workplace 
violence.

We believe…
Living without violence is a basic human right•	
All sectors of the community can contribute to •	
making our society safe
The workplace is a key arena for social change and •	
participation
In mutual respect for the needs of our partners and •	
our stakeholders
In openness and accountability in all of our •	
processes

Leading the way by...
Increasing engagement with individuals and •	
businesses to address the impacts of domestic and 
family violence.
Supporting services to be well resourced for people •	
making the choice to leave violent situations, or to 
change their violent behaviours.
Increasing public awareness about domestic and •	
family violence through partnerships, advocacy, 
media, training and promotions.
Expanding Australia’s CEO Challenge programs into •	
other regions in Australia.
Delivering a sustainable model of partnerships and •	
funding.

We deliver benefits
Our unique and multi-award-winning program of 
business-community partnerships provides meaningful 
engagement and an enhanced response to families 
affected by violence.

The benefits to businesses are a tangible commitment 
to enacting corporate social responsibility; an 
increased human resource response to employees 
affected by violence; engaged and aware staff, 
customers and communities; and an improved triple 
bottom line.

The benefits to the community are services that 
are better resourced to support people affected by 
violence.

Who We Are and What We Stand For

“Nonviolence is not in-action. It is not discussion. It is not 

for the timid or weak... Nonviolence is hard work. It is the 

willingness to sacrifice. It is the patience to win.” 

Cesar Chavez, American Activist
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Our History

In the beginning..
Australia’s CEO Challenge began with a vision of a 
world without domestic violence and today has grown 
into a passionate and influential organisation with 
over 60 members, 16 active partnerships between the 
business and community sectors, and six corporate 
supporters. With this support and the committed 
efforts of our Board and staff, Australia’s CEO 
Challenge is educating workplaces and communities 
about the damaging effects of domestic violence and 
how to address it.

This successful business model was inspired by Dr 
Jim Hardeman who was the principal designer of 
Polaroid’s workplace violence policies and procedures 
in the 1990s. His work in the field of family violence 
and workplace violence prevention made Polaroid 
Corporation internationally known for its workplace 
safety practices.

Encouraged by his Women’s Advisory Council, former 
Brisbane Mayor Jim Soorley introduced the program 
to Australia in 1999. In just a decade, Australia’s CEO 
Challenge has secured 25 partnerships between 
businesses and the local community.

CEO Challenge was incorporated as a company limited 
by guarantee and commenced operation in its own 
right from November 2002.

We are breaking the silence
Over the past 10 years, we have brokered 25 
partnerships between corporate Australia and 
domestic and family violence support services, thereby 
supporting thousands of women and children escaping 
violent homes. External evaluation has estimated the 
value of these partnerships to be worth a minimum of 
$500 000 every year. 

This does not include the intangible benefits 
experienced by the business employees who know 
they are contributing to people in need who they 
will never meet; or to the employees of violence 
prevention services who feel valued by the support 
they receive from nameless workers in other 
industries. 

We have educated thousands of business employees 
to understand the signs and symptoms of domestic 
and family violence and how to respond to it. 
There are 55 domestic and family violence shelters 
in Queensland and 14 regional Domestic Violence 
Prevention Centres. We are actively looking for at least 
another 70 businesses to partner with these services 
to better resource the support they provide to women 
and children fleeing from violent homes; run men’s 
groups; provide court support to men and women; 
deliver free counselling to children traumatised by 
violence in their homes, and other vital services.

Are you ready to break the silence in your organisation? 

Find out how at www.ceochallengeaustralia.org 

or call us on 07 3119 6347.

2



Annual Report 2009 to 2010 | CEO Challenge

Chair’s Report

I am pleased to report that 2009-10 has been a great 
year for Australia’s CEO Challenge. 

We have kept our focus on our core purpose and have 
moved forward on all four key result areas: 

Focusing on partnerships to advance our vision of a •	
world without violence;
Promotions, events and campaigns which raise •	
awareness about domestic violence and its 
impacts;
Expanding our program of workplace seminars, •	
workshops and policy development;
Attracting resources to sustain our business using •	
mechanisms which are congruent with our mission.

This report outlines our successes and our progress.
The organisation has continued to retain its stability 
with Wendy Reid completing her second full year with 
us and still continuing. Wendy’s vision, commitment 
and passion is delivering the organisation’s vision and 
driving the Board’s strategic goals. 

Miranda Pentland has continued throughout the year 
in the role as Executive Assistant and is continuing 
to develop and grow in this role. We look forward to 
continuing to work with Wendy and Miranda over the 
coming year.

Once again I would like to thank the Board of Directors 
for their support throughout the year. The dedication, 
input and hard work of the group is amazing and much 
appreciated. 

This year our Board sub-committees have focused on 
improved corporate governance, audit and risk, and 
on our marketing and communication strategies. The 
contribution of Directors, our Company Secretary, and 
staff to these activities is the glue that underpins our 
organisation. 

During the year we have farewelled two Directors, Kay 
Ganley and Amy Stephenson, and I want to thank both 
of these women for their contribution to Australia’s 
CEO Challenge. Again I want to thank Judith Beal 
who has continued to be solid gold as the Company 
Secretary. I always value the support Judith brings 
to ensuring we meet our financial and regulatory 
obligations.

Finally thank you to Kathryn Finlayson, who has 
continued to be our volunteer Board meeting minute 
taker throughout the year. 

Dianne Jeans
Chair, Board of Directors
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This year we have..
Contributed, through our business-refuge •	
partnerships, 50,583 nights of accommodation for 
1,783 women and children.
Provided outreach support to 15,623 women and •	
their children.
Our business partners contributed over $750 000 •	
in donations, in-kind, and pro-bono contributions
Maintained 14 business-community partnerships.•	
Forged 2 new business-community partnerships.•	
Delivered training & awareness programs to 680 •	
staff in 16 workplaces.
Launched our new web site.•	
Picked up two Queensland Domestic & Family •	
Violence Prevention Awards.

Beneficiary grant
In 2009 Australia’s CEO Challenge was approved as a 
beneficiary of a grant from the Gambling Community 
Benefit Fund.  As well as developing new resources 
including brochures and pamphlets, the funds were 
used to help us create a new and improved web 
site—which is easily navigable, relevant, current and 
credible to meet the needs of all users. The new site 
has been designed with all of our stakeholders in 
mind.  

We supported 1,000s of women and children 
through our partnerships
Our 16 refuge partners provided 50,583 nights of 
accommodation to 706 women and 1,097 children 
who left violent family situations during the year.

We expanded our education
We trained 680 employees about the signs of •	
domestic and family violence and how to respond 
to it.
We coordinated specialist training delivered by •	
Board Member and expert family lawyer Stephen 
Page. ‘Obtaining a protection order’ and ‘Same 
sex domestic violence’ attracted over 50 staff and 
volunteers from the violence prevention sector. 

We continued to advocate
As the Queensland coordinator of the White Ribbon 
campaign, we facilitated our Queensland Ambassadors 
to develop a submission to the State government 
in response to the review of the Domestic Violence 
legislation (see feature story).

We received recognition
Two of our business partnerships were recognised 
in the 2010 Queensland Domestic & Family Violence 
Prevention Awards.

Queensland Rail won the Government Award 
for their six month campaign as part of the CEO 
Challenge Race. The project contributed to the 
awareness and prevention of domestic and family 
violence through two mass campaigns reaching 170 
000 train commuters each day for 47 days; internal 
communication campaigns and activities for 15 000 QR 
staff.

Major Achievements

The new Australia’s CEO Challenge web site.
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Wake Up & Walk for Domestic Violence events held 
across three Queensland locations attracting more 
than 130 participants including staff and 80 key 
Queensland business people.

The campaign also saw collaboration between state 
and local government, Queensland businesses, and the 
community sector with the aim of mounting a public 
awareness campaign at no extra cost to taxpayers.

Brisbane City Council was highly commended,
in the same category, for their partnership with 
Save the Children (Gareema Shelter) facilitated by 
Australia’s CEO Challenge.

The partnership was established in 2001 and during 
the ensuing nine years it has had a significant and 
positive impact on the lives of thousands of women 
and children escaping violent family situations. Some 
of these benefits have included landscaping and 
maintenance to ensure children have a safe and fun 
place to play, and their mothers have a tranquil area to 
rest and heal. 

Staff activities at Brisbane City Council have resulted in 
thousands of dollars being raised and donated to the 
refuge to pay for much needed items.

A proud history of awards

2010 Queensland Domestic and Family Violence 
Prevention Awards

Winner- Queensland Rail & Australia’s CEO 
Challenge (Government Category)
Highly Commended- Brisbane City Council and 
refuge partner (Government Category

2009 Queensland Domestic and Family Violence 
Prevention Awards

Winner- GHD and refuge partners 
(Partnerships Category)
Highly Commended- Brisbane City Council 
& Australia’s CEO Challenge (Government 
Category)

2005 Prime Minister’s Awards for Excellence in 
Community Business Partnerships

Winner- State & Territory Business Award: 
Minter Ellison & Australia’s CEO Challenge
National Finalist- Large Business: Minter 
Ellison & Australia’s CEO Challenge

2002 The Australian Crime and Violence Prevention 
Award

Certificate of Merit

The Queensland Domestic & Family Violence 
Prevention Awards

Winner- Zonta Club Brisbane River & 
Australia’s CEO Challenge
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Major Achievement - Legislative Reform

Queensland men tell how to improve domestic 
violence legislation

Mother’s Day, 9 May 2010, saw high profile men from 
across the state, along with our Executive Director 
Wendy Reid, gather in Townsville to provide a unique 
‘men only’ response to the state government’s timely 
review of the Domestic Violence legislation.

The White Ribbon Ambassadors, on behalf of all 
200 White Ribbon Ambassadors across the State, 
addressed five areas in urgent need for reform.  

Attendees included leading psychologist Dr Brian 
Sullivan, who has years of experience working with 
violent men; expert family lawyer Stephen Page, 
who has a long history of defending victims of family 
violence; Sergeant Mark Lance who is the police 
Domestic Violence Liaison Officer for the North 
Queensland region; Dr Bob Montgomery, current 
President of the Australian Psychological Society; 
and indigenous men including Aboriginal Elder Alan 
Johnson and bureaucrat Robert Willmett.

The result was a submission aimed at ensuring the 
legislation is effective and efficient in protecting 
victims of domestic and family violence and holding 
perpetrators accountable for their behaviour.
‘There is a genuine need to coordinate an informed 
response from men whose ethos is consistent with the 
spirit of the legislation, reflects the needs of women 
and children and balances the interest of men in the 
wider community’ said Sergeant Lance. 

‘Men’s Rights groups have in the past had strong 
influence over government policy.  White Ribbon 
Ambassadors, having publicly pledged an oath not 
the commit, condone or remain silent about violence 
against women will provide a credible, balanced and 
valuable submission in the review process, he said.

It was a collective view that domestic violence is  a 
gender-based issue and that it is largely about men’s 
power over the women in their lives.

The White Ribbon Campaign is an International 
movement led by men who seek to eliminate violence 
against women.  White Ribbon Ambassadors are 
highly respected and prominent men identified by 
the community who are willing to take a public stand 
and be positive role models to other men in the 
community.

This initiative could not have taken place 
without the support of:

White Ribbon Ambassador and Brisbane Lord •	
Mayor Campbell Newman, and Brisbane City 
Council, who contributed $2000 toward the 
consultation.
The Department of Communities who contributed •	
$2000 and a facilitator for the day..

Australia’s CEO Challenge is funded to run the White 
Ribbon campaign in Queensland. Read more about 
White Ribbon Day on page 14.

Men signing oaths as part of 2009 White Ribbon Day.
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Who we work with
Australia’s CEO Challenge works with corporate 
Australia to address domestic and family violence—
because people affected by or who use violence are 
the same people employed in our workplaces; they are 
our co-workers and employees.

Through our partnership program, businesses take 
an active role in providing support and resources to 
community-based prevention services such as refuges, 
shelters and programs for people who use violent and 
abusive behaviours.  

How it makes a difference
This support makes a world of difference. It provides 
shelter and stability to women and children forced 
to flee violent family situations. It can keep a family 
together by supporting perpetrator programs and 
relationship counseling. It can ensure that services 
which are stretched to capacity have more resources 
to meet the broad range of needs faced by people 
living with domestic and family violence. 

In return, awareness is raised in the business about 
the impact of domestic and family violence. CEO’s 
and their people become educated to recognise and 
respond to violence. A culture develops that values 
staff and their families, and that has zero tolerance for 
violence and abuse of any sort.

The statistics say it all
Australian statistics tell us that on any one working 
day, one in 50 female employees will be directly 
affected by violence in their intimate relationship 
and their work will suffer due to injury, stress, errors, 
forgetfulness, low output, and poor service.

In total, our business partners employ over 56 000 
staff. Amongst our business partners this means that 
as many as 1,100 women are affected by domestic and 
family violence on any one working day. The costs are 
huge - in 2009, KPMG estimated that domestic and 
family violence costs Australia $13.6 billion each year.

During the last 12 months, Australia’s CEO Challenge 
maintained 14 partnerships and welcomed two new 
partnerships between businesses and domestic and 
family violence refuges. These partnerships directly 
contributed to better outcomes for 17,406 women and 
children affected by violent family situations during 
the year.

Creating Partnerships
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Case Studies

Australia’s CEO Challenge would like to acknowledge 
the support of all our business partners – the following 
stories are just a few examples of the difference 
businesses have made to the lives of those affected by 
violence in their homes.

Smart Service Queensland held a teddy bear 
drive—their office was overtaken by soft, cuddly 
toys destined for their partner refuge.  Refuge staff 
said, “we have enough soft toys to put one in each 
Christmas  stocking this year. There are so many that 
when kids come into the refuge with their mums, they 
now have a choice of a new, cuddly best friend to call 
their own.”

 A refuge that was in sad need of a children’s play 
area was given an amazing makeover from the Senior 
Executive Team at Accenture, who were keen to 
combine their team-building with a contribution to 
the wellbeing of women and kids affected by violence.  
The team, led by Craig Sydney, project managed a 
Backyard Blitz which led to a safe and much needed 
children’s playground. They cleaned out a damp, 
overgrown and unused corner of the facility and in 
one day created a beautiful space with a play fort, 
interactive toys for all ages, sandpit and a children’s 
table. They pressure cleaned existing equipment, laid 
concrete and landscaped with soft fall. The refuge 
coordinator said that “Accenture haven’t just built a 
playground—they’ve created a communal space, a 
safe place and a welcome area that is open and warm 
and inviting for families to engage with each other.

Employees at Australia Post all contributed to 
creating ‘welcome baskets’ for women arriving for the 
first time at their partner refuge, Madonna House.  
The baskets consisted of brand new towels, face 
cloths, bathmats, tissues, toilet paper, blow-dryers, 
brushes and combs, bandaids, moisturisers, sanitary 
packs, toothbrushes and essential items for mums and 
kids of all ages. The baskets were worth between $220 
and $230 each. One girl who works on the night shift 
did up a basket all on her own – her manager was so 
touched when she brought it in, she went “all weak 
and funny in the tummy!”.

Australia Post are conducting a raffle – all proceeds 
will go to their partner refuge. The highly sought-after 
prize of one day off work is sure to raise some much 
needed funds!

GHD Sunshine Coast came to the rescue when 
their refuge partner was threatened with a court 
injunction by a neighbouring motel, who complained 
about ‘noisy’ women and kids. GHD, being masters in 
monitoring and mitigating noise emissions on projects, 
performed an assessment and found several cheap 
steps to reduce the ’noise’. Value? Around $10,000 
– and the threatened action was dropped. Because 
people affected by or who use violence are the same 
people employed in our workplaces; they are our co-
workers and employees.

Thanks to all of our business partners!

Accenture backyard blitz team.
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We all know that information is power. We believe that 
giving people information gives them the power to 
make different choices. 

We believe that giving people the skills and strategies 
to recognise and respond to their peers who are 
affected by domestic, family or workplace violence is a 
step in the right direction to eliminate violence.

Australia’s CEO Challenge offers a series of high quality 
corporate awareness sessions and training seminars 
which aim to help people in workplaces understand 
and respond to domestic, family and workplace 
violence.

In 2009-10, we presented information which raised 
the awareness of over 680 employees across 16 
workplaces during 47 training and awareness sessions.

Nine modules cover a broad range of topics designed 
to bring about a workplace culture that responds 
supportively to people affected by domestic and 
family violence, respects differences, values effective 
communication, and has zero tolerance of violence.

“There has been a definite shift in our 
awareness in domestic and family violence and 
how [it] can impact on business.”  
Robert Reed |Senior Associate, Minter Ellison

All sessions are interactive, using a mix of Power 
Point presentation, group discussion and experiential 
learning. Sessions draw on examples from participant’s 
business and personal lives, anecdotes, examples, and 
include handouts and other resources.

 What participants have said...

‘Learning about the feelings and needs associated with 
situations has helped me to understand the behaviours/
reactions of both parties involved in a ‘difficult people’ 
situation.’

‘I never realised how much violence and abuse goes on  
behind closed doors of people’s homes.’

Workplace Education & Awareness
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HR Policy 

Australia’s CEO Challenge also provides advice and 
support for proactive businesses who are ready 
to implement human resource policies that are 
committed to providing a safe and supportive 
workplace for all of their employees.

This year we have worked with Brisbane City Council 
and QBuild to develop, refine and implement company 
policies to protect and support employees who suffer 
from domestic and family abuse. Domestic and family 
violence is estimated to cost Australia $13.6 billon 
annually. The direct costs to employers is over $484 
million per annum (Access Economics, 2004). These 
costs are due to:

Lost time
Employee absences from work for domestic and 
family violence-related reasons are due to injury, 
emotional distress, being forcibly kept at home, and 
court appearances. Absences are not limited to people 
directly affected by the violence. According to a recent 
study, 47% of family and friends of people affected 
by domestic and family violence take time off work to 
accompany their loved ones to court or hospital, or to 
care for children.

Staff turnover
Domestic and family violence causes staff turnover. 
A person leaving an abusive relationship may have 
to move to a new location to avoid being found; 
abusive people may force their partner to leave work; 
or a person experiencing violence at home may be 
unable to continue to work because of injuries or 
psychological stress associated with the abuse.

Flow on effect
Absenteeism and staff turnover can affect other staff 
who compensate for the missing worker. Employers 
can incur costs for wages, on-site costs, hiring and 
training replacement workers, and costs of replacing 
lost output through overtime.

Productivity
The consequences of abuse on victims of violence 
and their families and friends impacts on workplace 
morale, affecting both work satisfaction and 
productivity of other workers not directly involved.

Employers have legal obligations
Employers have legal obligations to keep their 
employees safe at work under occupational health and 
safety legislation. Employees experiencing domestic 
and family violence (and those potentially exposed to 
it) are at risk of injury or death if they are followed or 
stalked.

There is increasing recognition in the 
community that responsibility for dealing with 
domestic and family violence belongs to us all.  
This includes employers and workplaces.  
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About the Larapinta-Uluru Trek for Family 
Peace
The Larapinta-Uluru Trek is a fundraising challenge 
coordinated by Australia’s CEO Challenge and Inspired 
Adventures. 

A group of up to twenty people are given the chance 
to trek in one of the most remote and beautiful 
parts of Australia and in doing so help us to create 
a world where homes are places of safety and care. 
Their challenge is to raise funds for Australia’s CEO 
Challenge, and to get fit for the trek of their lifetime.

2009 Larapinta-Uluru Trek for Family Peace
On 3 September 2009 our team of fundraising 
superstars set off for Alice Springs to begin the journey 
that would lead them to the heart of Australia—Uluru. 

In the months prior to this day, the trekkers-in-training 
worked together and independently to raise almost 
$22,000 for CEO Challenge. This truly was a case of 
twelve ordinary people doing extraordinary things.

There were fundraising pamper days; morning and 
afternoon teas; walks; Humble Pie drives; movie 
nights; raffles; and a number of other spectacular 
efforts to raise funds and awareness for the prevention 
of domestic and family violence.  

Larapinta-Uluru Trek for Family Peace in 2010
A small team of eight people trekked the Larapinta 
trail again this year. At the time of writing this report 
our trekkers have just completed their trek, and have 
raised almost $19,000, with fundraising still ongoing!

“I believe in a world where kids and their 
parents, carers and families live with 
freedom, love, care and nurture. This trek is 
a commitment to go beyond my daily work 
to contribute to a world free from family 
violence, chaos, fear and sadness.”
Wendy Reid |Executive Director of 
Australia’s CEO Challenge

Trekking For Family Peace

Final celebrations.
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The CEO Challenge Race

2009 Race Results

Lance Hockridge, CEO of Queensland Rail, won 
The Race 2009. 

The magnitude of Lance’s influence within Queensland 
Rail — which naturally extends to the wider 
community — was breathtaking. QR adopted the Signs 
of Abuse awareness campaign used by last years RACE 
winner, CEO of Brisbane City Council Jude Munro, on 
buses and bus stops across Brisbane. Signs of Abuse 
posters were featured on trains and at train stations 
across the rail network, reaching 170,000 commuters 
per day across 47 days.

Lance also led a ‘Wake up and Walk’ activity which 
raised awareness amongst 15,000 QR staff in all parts 
of Queensland. Lance and his team supported the 
White Ribbon campaign in November by selling White 
Ribbons at Central, Roma St, South Brisbane and 
Robina stations. Over $53,000 was raised to support 
our cause. 

Especially poignant was an email received from an 
employee with QR for 35 years, speaking for the first 
time in his life of the violence he experienced while 
growing up.

Mr Hockridge was awarded the coveted CEO Challenge 
winner’s certificate and his prize is a private meal 
with the Honourable Tanya Plibersek, Federal Minister 
for the Status of Women and Federal Minister for 
Housing.

“Domestic violence is an issue which too often 
is swept under the carpet, but it affects one 
in three women and the ripple effect through 
families and our communities is substantial,” Mr 
Hockridge said. It takes business and community 
leaders to stand up and make a difference. Men 
in QR are fathers, husbands, brothers, uncles, 
partners and friends of women who could be at 
risk of being in violent personal relationships. 
To bring this issue out into the open has far 
reaching positive effects”.
Lance Hockridge | CEO, Queensland Rail

Australia’s CEO Challenge is honoured to acknowledge 
the participation and contribution of the other Race 
2009 participants:

Ms Deborah Wilson, Executive Director of Client 
Development, Trevor-Roberts Associates
Deborah’s passion and talent for communication 
allowed her to almost single-handedly raise over 
$10,000 for our cause. 

She did this by raising awareness through her 
extensive networks – her friends, family, business 
colleagues and acquaintances all rose to the 
challenge and gave generously. There was also a 
trivia night, a raffle which was circulated throughout 
several businesses, as well as business forums and 
presentations. Deborah also raised awareness of the 
White Ribbon campaign by distributing White Ribbon 
Wristbands across Queensland.
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“Well what a fantastic journey this has been.  
My learning about a very tough and sensitive 
issue has been steep and one that will stay with 
me forever.  My objective was to spread the 
words “Not Violent No Silent” and to alert the 
communities for which I am involved in, of the 
serious issues that exist in our community with 
domestic violence, and will continue to exist if 
we don’t take action.  We have to speak out!” 
 Deborah Wilson | Trevor-Roberts Associates

Mr Peter Hain, Manager of Marketing & 
Business Developments, GHD
Peter called on the talent from his team at GHD 
to raise great awareness and funds. Together 
they organised a breakfast which was attended 
by approximately 80 CEOs from GHD’s client 
organisations, a lunchtime presentation and a trivia 
night for the GHD Young Professionals.

They also had the clever idea of recycling a fleet of old 
PCs – some people had expressed interest in using the 
computers for use in their homes. So the computers 
were each sold for a donation of $200! 

Racing through 2010
Mr John Minz | CEO, Heritage Building Society
“Domestic violence shatters families and is a cultural 
cancer that is wrecking the communities in which we 
live. It is time to “Act as One” in voicing zero tolerance 
of domestic violence. All action starts at the individual 
level. I challenge you to consider your personal view of 
domestic violence. 

I challenge you to ask what you can do personally to 
bring an end to this evil. I ask you to support me as I 
raise awareness and strive to bring about a change for 
the better.”

Mr Paul Scurrah | CEO, Queensland Rail
“I am taking up the CEO Challenge this year to raise 
awareness and funds to take a stand against domestic 
violence. The full impact that domestic violence can 
have on families is hard to measure and a number of 
cases go unreported.”

Mr Bill Skipper | Senior Executive, Accenture
“The statistics surrounding domestic violence in 
Australia are alarming, which makes initiatives like the 
CEO Challenge so essential. I’m glad to be in a position 
where I can help raise awareness and, ultimately, 
significant funds for this cause. As a husband and 
father of three it’s important to me that I can play a 
part.”

Past winners
2008 Race winner 
Jude Munro, 
Former Chief Executive Officer Brisbane City Council

2007 Race Winner 
Kay Ganley, 
Chief Executive Officer, Charlton Brown Group

2006 Race Winner 
Lady Mayoress Lisa Newma
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About White Ribbon Day
White Ribbon Day is the United Nations International 
Day for the Elimination of Violence Against Women. It 
is celebrated every year on 25 November. The White 
Ribbon Campaign is the largest effort in the world of 
men working to end men’s violence against women. 
Wearing a white ribbon is seen as a personal pledge 
never to commit, condone or remain silent about 
violence against women. 

White Ribbon Day was created by a handful of 
Canadian men in 1991 on the second anniversary of 
one man’s massacre of fourteen women in Montreal. 
They began the White Ribbon Campaign to urge men 
to speak out against violence against women.

In Queensland, Australia’s CEO Challenge is funded 
by the Queensland Government Department of 
Communities to coordinate the White Ribbon 
campaign across the state each year.

2009 Queensland Campaign
In 2009, Australia’s CEO Challenge coordinated our 
largest campaign yet, which involved:

Recruitment of 81 prominent Queensland men as •	
Ambassadors (a 226.5% increase on 2008 figures!), 
including five Aboriginal Ambassadors;
23 White Ribbon events across the state including •	
inaugural events in Brisbane, Thursday Island and 
the Gold Coast;
The launch of our White Ribbon Queensland site: •	
www.whiteribbondayqueensland.com.au;

Around 150 promotional packs sent state-wide to •	
police stations, libraries, surf clubs, businesses and 
Indigenous Learning Centres;
Development of new Queensland White Ribbon •	
collateral including Enamel White Ribbon pins, 
White Ribbon golf hats, and Queensland “I Swear” 
posters (27 individual posters were created, 
featuring men and women from across the state) ;
Outstanding media coverage with 938 separate •	
pieces of coverage from 20–30 November.
Banners placed at each end of the Storey Bridge for •	
two weeks, visible to 70,000 commuters each day;
Six mentions in Hansard in both State and Federal •	
Parliaments in relation to White Ribbon Day and 
domestic and family violence.
Poster displays and oath registers displayed in 11 •	
Queensland Police stations.  Many police domestic 
violence liaison officers also engaged in White 
Ribbon activities with their local schools and 
community.
White Ribbons sold at Central, Roma Street, •	
Fortitude Valley and South Bank train stations.  
Queensland Rail CEO Lance Hockridge and his 
executive team personally sold ribbons at Central 
Station.

Campaign- White Ribbon Day

Men signing oaths to not commit, condone or stay silent 

about violence against women.
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Features of the campaign
Parliamentary Lunch
The Hon John Mickel MP, Speaker of the House hosted 
a luncheon at Parliament House on Wednesday 25 
November. The event was well represented by over 
100 prominent government and business leaders.
In a demonstration of partisan harmony, Speaker 
Mickel led MPs from both sides of the house, senior 
business leaders, judiciary, police and government 
officials as they swore to not commit, excuse or be 
silent about violence against women.

Viral poster campaign amongst Queensland 
businesses
We designed 25 customer posters featuring 
Queensland White Ribbon Ambassadors, Brisbane 
City Council staff, Queensland Police, CEO Challenge 
business partners and other businesses and 
community groups.

Wake Up & Walk
On the morning of Friday 27 November Gold Coast 
Mayor Ron Clarke led over 50 people from the 
Southport (north) end of the Gold Coast along the 
sand to Cavill Mall. At the same time 50 people walked 
from the Kurrawa (south) end of the beach.
The walkers were greeted with a sponsored BBQ 
breakfast in Cavill Street Mall cooked by the guys from 
Canungra Army Base. The Mayor and White Ribbon 
Ambassador former Titan star Ben Ikin spoke about 
their commitment to ending violence against women.

Prominent government and business leaders as part of a 

partisan harmony for White Ribbon Day.

Pledge your participation in 2010 at 

www.whiteribbondayqueensland.com.au 
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Corporate partners:
 

Minter Ellison Lawyers•	
Brisbane City Council•	
GHD•	
Gold Coast City Council•	
Accenture•	
Harrington Family Lawyers•	

Business partners

Accenture•	
Australia Post•	
Clayton Utz•	
Charlton Brown Group•	
Dimension Data•	
GHD•	
Lifeline Community Care Queensland•	
Our 15 refuge partners •	
Ozcare•	
QBuild•	
Relationships Australia•	
Save the Children Fund•	
Smart Services Queensland•	
St. Vincent’s & Holy Spirit Hospital, Toowoomba•	
Tarong Energy•	
Zonta Garden City•	
Zonta Brisbane River•	

Business Supporters

Hamilton James Bruce•	
Heritage Building Society•	
SkillsTech Australia•	
Trevor-Roberts Associates•	
BHP Cannington•	

Government 

Department of the Premier & Cabinet•	
Department of Education•	
Department of Communities•	
Department of Police•	
Queensland Health•	
Queensland Rail•	

Other supporters

Jim Soorley•	
Ray Weekes•	
Canungra Army Base•	
Angela Musumeci•	
Grace Grace MP•	
Steve Renouf•	
Brisbane Roar•	
Palm Beach Neighbourhood Centre•	
Joe Lynch, poet•	
Gold Coast Football Club•	
Steve Portas and APN Network•	
Marty Owens (AusSites Web Design)•	
Gold Coast Titans•	
Brisbane ROAR•	
Our Larapinta Trekkers•	

Donors

The Team of Tools•	
Estee Lauder•	
Partnering Works•	
Stefan•	
Goodlife Health Clubs•	
Elio Moda•	
Olga & Agnes, Stanthorpe•	
Sowelu•	
Wild Soul Wines•	
Woodford Folk Festival•	

Our Partners & Supporters
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Australia’s CEO Challenge is supported by its own 
corporate partner, Minter Ellison Lawyers, under 
the guidance of Senior Counsel, Rob Reed who 
manages Minter Ellison’s Community Investment 
Program. 

The contribution made by Minter Ellison includes 
office space and overheads, IT support, meeting 
rooms, function facilities and catering, and pro bono 
legal support; is valued at $100 000 per year. 

The Brisbane City Council is committed to 
addressing domestic and family violence in our 
community and is a long-term supporter of 
Australia’s CEO Challenge. Across the past year 
we have supported two refuge partnerships with 
Council Divisions (City Business and City Planning 
& Sustainability); engaged staff across Council with 
the White Ribbon Campaign; reviewed the Councils 
Domestic Violence Policy; and delivered awareness 
sessions to over 100 Council staff from the Executive 
Management team down.

GHD is one of the world’s top professional services 
firms, specialising in engineering and development 
across the globe. GHD provides a range of supports 
to Australia’s CEO Challenge. People Manager Jacki 
Eames is a Director on the Board, and all Board 
meetings are hosted and catered by GHD. 

South Queensland Operating Centre manager John 
Baird participated strongly in the 2008 Race, and in 
2009 Manager of Marketing & Development Peter 
Hain raced for his life with the support of his team! 
GHD leads the way in corporate engagement with six 
offices partnered with women’s refuges across South 
East Queensland.  

The partnership with the Gold Coast City Council 
has hosted a breakfast forum with business leaders, 
gained broadspread community engagement for the 
White Ribbon Campaign and delivered awareness 
sessions to Council staff. 

Accenture signed up as a corporate partner with 
Australia’s CEO Challenge and business partner 
with the state wide domestic violence tele-service 
dvconnect at a staff function in June 2009, thereby 
bringing to life Accenture’s commitment to engage 
proactively with the communities in which they live 
and work.

In the past 12 months, Harrington Family Lawyers 
has also made a valued contribution to Australia’s 
CEO Challenge and the domestic and family violence 
sector with the provision of two training sessions by 
specialist family lawyer, Stephen Page. We have also 
been fortunate to have the continuing participation of 
Stephen Page on our Board of Directors.

Our Corporate Partners
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Board of directors
Chair of the Board |  Dianne Jeans (1)
LLB, B.Comm, Grad Dip Law & Policy, Grad Cert 
(Management), Grad AICD. 
Was a founding Director and appointed Chair of Board 
in October 2002. She has eight years experience as a 
director and is the General Manager of Smart Service 
Queensland. 

Company Secretary | Judith Beal (2)
B Bus (Accountancy)
Was appointed Company Secretary in August 2008.

Treasurer |Jacki Eames (3)
B Bus (HR Management)
Was appointed to the board as a director in June 
2004, and as Treasurer in 2009.  She is the Manager of 
People at GHD Pty Ltd.

Robert Reed (4)
BA,LLB 
Was appointed to the board in July 2003. He has 
eight years experience as a director and is currently 
a Special Counsel at Minter Ellison Lawyers where 
he also manages Minter’s Community Investment 
Program.

Carolyn Mason (5)
B Econ, BA (Hons), Grad AICD
Was appointed to the board in February 2004. She has 
seven years experience as a director and is the current 
Owner-Director of Partnering Works Pty Ltd, providing 
services in policy, strategy, governance, people and 
client relationships to Australian businesses.

Stephen Page (6)
LLB 
Was appointed to the board in July 2008. He has 11 
years experience as a director and is an accredited 
Family Law Specialist and Partner at Harrington Family 
Lawyers.

Donna Justo (7)
Dip Comm Services, Dip Management 
Was appointed to the board in October 2008. She is 
in her 26th year working in the violence prevention 
sector and is the current Director of the Domestic 
Violence Prevention Centre Gold Coast Inc.

Sue Rickerby (8)
Dip Journalism, Grad AICD 
Was appointed to the board in October 2008.  She has 
ten years experience as a director and is the current 
Divisional Manager for the City Business Branch of 
Brisbane City Council.

Board & Staff
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Kay Ganley (9)
Was appointed to the board in January 2009. She has 
15 years experience as a director is the current Chief 
Executive Officer of Charlton Brown, one of Australia’s 
most well known and respected agencies and private 
training institutions within the community services 
industry. Kay resigned in June 2010 due to expanding 
work commitments.

Amy Stephenson (10)
B Human Services, Dip Ed & Child Care 
Was appointed to the board in March 2007. She is the 
current Manager of Lifeline Community Care Families 
Plus division in Brisbane. Amy resigned in December 
2009 to focus on her tiny daughter, Harper.

Staff 
Executive Director |Wendy Reid 
Wendy joined the team in 2008.  Wendy trained 
in organisational psychology at the University of 
Queensland and has extensive experience in training 
and facilitating groups using a range of processes 
including SynecticsTM and non violent communication. 
She has dedicated her career to the not for profit 
sector and is in the final phases of completing her 
Master of Business (Philanthropy & Non Profit 
Studies).  

Executive Assistant |Miranda Pentland
Miranda joined the team in February 2009. She is 
doing a Certificate III of Business Administration as 
part of a workplace traineeship.

Project Officer | Lesleigh Kumskov
Lesleigh joined the team as Project Officer for the 
White Ribbon Queensland campaign in September 
2009. Lesleigh’s passion for the cause led us to 
succeed in creating our largest Queensland White 
Ribbon campaign thus far.

Post White Ribbon campaign, Lesleigh stayed on to 
help create our new web site, as well as a special site 
for our major fundraising campaign in 2010 – Art from 
Your Heart.
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Financial Report
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Contact Us
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For more information contact us at-

07 3119 6347 
team@ceochallengeaustralia.org 
www.ceochallengeaustralia.org 
PO Box 7844, Waterfront Place, Brisbane, Australia, 
4001



www.ceochallengeaustralia.org


